
Do the people who work at co-operatives buy the goods and services they help produce?; and 
Do we observe any kind of ripple effect, i.e., do co-op employees demonstrate an affinity for consuming the
goods and services of other co-operatives, to the benefit of the larger co-operative sector?

In winter of 2022, The Canadian Centre for the Study of Co-operatives developed and administered a pilot survey
framed around two inter-related research questions: 

1.
2.

350 employees from three medium to large-sized co-operatives in Saskatchewan co-operatives participated,
including one telecommunications co-operative, one retail co-operative, and one insurance and financial services
co-operative. 

The findings from this pilot survey suggest that co-operative employees demonstrated a strong level of support for
their own co-operative through buying the goods and services they help to produce. However, this same support
was not demonstrated to the larger co-operative sector and the consumption of goods and services of other co-
operatives varied greatly. Overall, the findings do not suggest that co-operative employees serve as ambassadors
and champions of the sector and that support for one’s own employer does not create a ripple effect to benefit the
larger co-operative network. However, the survey also found that the underlying attitude behind the lack of support
for larger co-operative sector appears to be more due to ambivalence rather than discordance. This suggests an
opportunity for the co-operatives to help employees recognize the importance of extending their loyalty to the
broader co-operative sector. 

We invite any and all feedback pertaining to the findings uncovered in this research.

Co-op Employee Affinity Pilot Survey

To learn more or to get in touch, please
scan this QR code.


