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WANT CONTROL
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98%

DO NOT FEEL SUFFICIENTLY IN
CONTROL OF THEIR LIVES

co-operatives
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OUTLOOK OF ONE’'S PERSONAL LIFE IS
CONNECTED TO OUTLOOK OF COUNTRY

Direction of country... ==Right direction ==Wrong direction

)
P 65% 64%
52% 53%
35% 36%
27% 48% 47%
1-No Control 2 3 4 5 - Full Control

: SENSE OF CONTROL OVER ONE'’S LIFE ‘




THE CONTEXT
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WHAT CONCERNS CANADIANS

| R N 44% 76%
‘ Income and wealth inequality 38% 73%
~ Powerful interests controlling gov't policy 36% 71%
o o,
,_’} Climate change 41% 69%

Increasing division and polarization in society 25% 35% 60%

The rise of precarious and insecure work arrangements 22% 36% 58%

Immigration policy 28% 30% 58%

Racism 27% 31% 58%

The decline of rural and small-town communities 21% 31% 52%

Increasing automation in the workplace 16% 29% 45%

canada "

( @; )Zﬁ'é’f’f.lﬂl".? Very concerned Concerned ABACUS BTNT]



60%

AGREE THE ECONOMIC SYSTEM IS
RIGGED AGAINST PEOPLE
LIKE THEM.
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35%

AGREE THAT WHEN BUSINESSES
MAKE A LOT OF MONEY,
EVERYONE BENEFITS, INCLUDING
THE POOR.
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CORPORATIONS AREN'T DELIVERING

We asked 5,000 Canadians, how well do corporations do at the
following...

% poor/very poor

Doing the right thing for employees 38% .
Limiting enviro impact 45% .

Giving customers a say 45% .

Giving employees a say 53% .
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95%

AGREE THE WORLD WOULD BE A
BETTER PLACE IF PEOPLE
COLLABORATED MORE
WITH EACH OTHER
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CO-OPERATIVES
ARE A SOLUTION
TO UNCERTAINTY
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NEARLY 80% OF CDNS FIND ALL PRINCIPLES OF
THE CO-OP MODEL TO BE APPEALING
ATTRIBUTES OF A BUSINESS
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47%
ARE FAMILIAR WITH
CO-OPS

MOST FAMILIAR WITH...

e
o] 56% FINANCIAL

54% RETAIL

38%

» Very familiar

Only really heard about it

15%

m Pretty familiar

Did not know
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WOULD CANADA BE BETTER WITH MORE CO-OPS?

Half say Canada would be A quarter aren’t
better with more co-ops. sure.

A A
|

® No difference Worse = Not sure
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WOULD CANADA BE BETTER WITH MORE CO-OPS?

m Better m No difference Worse = Not sure

— =

Silent Generation

Baby Boomers
Gen X
Millennials

Post-Millennials

High SES
Medium SES
Lowest SES

I
ADVANTAGE | OPPORTUNITY |
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CO-OPERATIVE
MEMBERS IN
CANADA

co-operatives
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30%

of Canadians
are co-op
members

Representing
approximately

9 million

Canadian adults
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Total

Men
Women

Silent Generation
Baby Boomers
Gen X

W HIEELS
Post-Millennials

BC

AB
SK/MB
ON
(0] ot
ATL

Urban
Rural

Liberal
Conservative

NDP
C@ co-operatives
and mutuals
canada

Green
Bloc

CO-OP MEMBERS ARE...

30%

32%
29%

43%
32%
31%
29%
17%

33%
39%
50%
17%
42%
22%

29%
34%

32%
31%
32%
24%
55%
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JOIN A CO-OP BECAUSE...

Convenience

Shared values

Supporting local community

It's whats available

Best customer service

Best prices/rates

74%
70%
69%
68%
67%

61%
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THE
CO-OPERATIVE
OPPORTUNITY

co-operatives
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INTEREST IN JOINING A CO-OP

Really

o 1 O/
interested 13% 6 (o)
Somewhat are interested in joining a co-op
-

interested

o
Not that E 67%
. 26%
interested Lo =
[+] 37%
Not at all
interested 13%
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THE CO-OPERATIVE OPPORTUNITY

O _ 0. . st o
ﬁ ﬂ ﬁ w ﬁ OF CANADIANS HAVE A DEEP

> 2 2 2 2 CONNECTIONTO THE SAME
'H‘ ﬁ 'n‘ ﬂ‘ 'H\ VALUES AS THE CO-OPERATIVE

(I AND MUTUAL SECTOR
O @ @ @ @
suT 6B6% OF 379
THIS GROUP ARE O
NOT CURRENTLY OF CANADIANS ARE
NOT CO-OPERATIVE @ o o o o
MEMBERS. MEMBERS,
N a BUT SHOULD BE.
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co-operatives
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CONCLUSION




UNCERTAINTY

DESIRE FOR
CONTROL
_ CO-OPERATIVES




FINAL THOUGHTS

DAVID COLETTO, PhD
WWW.ABACUSDATA.CA
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